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MAJARA BEGINS HERE ...

“Majara” is a Persian word meaning “adventure” or “story”

?



Our adventure began in 2008, alongside a team of creative,
passionate, and motivated experts. From the very start, our goal
extended beyond executing advertising and branding projects;
we aimed to craft stories that inspire and

Majara is a name dedicated to creating a new story for your brand
a story that remains unforgettable and leaves a lasting impact.
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Majara’s Vision
Our excitement along this journey comes from seeing our dreams realized: that sparkling sense of
depicting creative stories for businesses and experiencing major achievements and successes, which draw

us toward an uplifting and promising future.
Hope, growth, dynamism, creativity, and writing success stories have always been and will continue to be

our way forward.

WWW.STUDIOMAJARA.COM
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Majara’s Mission

We are dedicated to providing practical solutions
and actionable strategies to help your business grow
and succeed. For every project, big or small, our goal
IS to create a clear and powerful vision for a brighter
and more successful future. With thoughtful
planning and a focus on your satisfaction, we ensure
steady progress and deliver effective, results-driven

outcomes.




Majara’s Values

Adventure
Creativity & Innovation
Customer Centricity
Syuiw (glojlu g9 Jgol au (g 2wl Respect for Client Principles & Needs
S)B Jolo pladil s (y>gu WOlad Transparency in All Steps
wixgeia 52wl g (5030 cuudgiuun Accountability & Fulfilling Commitments

Sy wlcUbl g jlpwl bhao Confidentiality & Protection of Client Information
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Copywriter
Strategist
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Creativity
Production

_LLJQ_J D g L_ui-)\

suubic e

S>3 oxoudc Louw



Wl >Uj9 S d0> | uuxo

Digital Artist Photographer Graphic Designer Director Web ‘
&Software Architector

Production Team
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Atelier Assistant Editor Videographer Photographer Graphist Designer Admin Manager

Production Team
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Your Majara

From the moment your project begins at "“Majara Studio,” a door opens to achieving your business
or brand goals, and a new journey takes shape. This path may differ depending on the project'’s
needs and objectives, but there Is always a standard roadmap guiding us. Below Is a quick ook at

that roadmap, so you'll have a clear mental picture of how we'll move forward together.
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Branding
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Brand and Competitor Analysis
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Defining ldentity, Strategy, and Messaging
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Developing Visual Identity
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Creating Brand Guidelines
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Implementation & Execution
(Content Production)
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Monitoring, Evaluation, and Improvement
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Content Production
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Drafting a Creative Brief
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Content Production
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Publishing & Evaluation
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BRANDING

Branding is about turning an idea into a lifestyle a lasting, lovable

symbol in the hearts of your target audience.

It's an unending, beautiful journey with short but memorable stops,
where the true joy comes from traveling the path itself. After all,
everything seen, heard, and experienced happens along the way.
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Determining Brand Benefits & Attributes
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Content Creation
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Interviews with Managers and Customers

——

o b aw>low g b
e LAy g ldentity Design

Client Interview
& Problem Definition
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Market Research & Analysis
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Identifying Competitors, Clients, and Target Market
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Initial Stages of Brand Development

1. Discovery & Analysis

Understanding the Client: Gaining insight into the business, its goals, needs,
and vision; holding initial meetings to clarify challenges and expectations.
Market & Audience Analysis: Examining the target market, analyzing
competitors, and identifying audience segments to determine the current
position and spot opportunities.

Existing Brand Analysis: Reviewing strengths, weaknesses, and brand
history if there is a previous or existing brand.

2. Defining Identity & Strategy

Brand Positioning: Determining how the brand stands in the market,
identifying its distinguishing points, and clarifying how it should appear In
the audience’s mind.

Brand Values & Personality: Defining the brand’s character, tone, and
values, which all contribute to forming its overall identity.

Developing Brand Strategy: Outlining the core strategy, including the
brand vision, mission, values, and long-term goals.

3. Developing Visual Identity & Messaging

Visual Identity Design: Creating the brand'’s visual elements, including the
logo, color palette, fonts, and other components that establish its visual
representation.

Messaging: Developing key messages used in all brand communications
(slogans, advertising copy, etc.).
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4. Creating Brand Guidelines

BrandBook: Compiling a reference containing all visual and verbal 9 &) sl Joalgiws plod Joluid oS aolid So slool 130 asuliS augs

guidelines, rules for using the logo, color palette, typography, brand tone, and aieicaiil i (Bt [t iimeding itmeShisatol o Einleilas 5oUS

writing style.
Content Creation Guidelines: Setting out frameworks and rules for J= lgazxn gy aclg9 g wgoylpg > Yo gl Sudgi (sl Joellygilwd Yucs

producing content based on the brand's identity. dp wugm bl

5. Implementation & Execution >lg §)luddl.d

Developing Digital & Printed Assets (Physical & Digital Touchpoints): 9 = b (YL 9 5-Suju8 yulei blés) olo g Jliizss gl s ac g
Designing and producing or refining touchpoints such as websites, social
media channels, printed materials (brochures, packaging, business cards),
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Executing the Strategy: Launching marketing and advertising campaigns | - o | S
aligned with the brand strategy. Aip S Pl gulul p(Sleds 9 L)L slouues gjladlel) sl sh=
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Overseeing Brand Identity & Strategy Implementation: L (§od jl yliunbl g 30 53 Sloc sy tadp s Pliwl g wogm gl jo oyl
Assessing brand performance to ensure it aligns with the defined identity e )

and strategy. 0SSPkl g wwgm
Evaluation & Optimization: Analyzing results, gathering feedback, and cuogm g b g llwl pglam >gugy 9 5j95jL ol szl Jud =i 139490 9 2 Uj)l
continuously improving the brand’s strategy and identity to adapt to market
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Content Production

‘Content Production” plays a pivotal role in implementing a business or brand strategy. It is
precisely the moment when your audience, during the branding and introduction journey,
becomes familiar with your products and services. For that reason, It's best to start with

precision, attention to detail, and a solid, standardized foundation.

WWW.STUDIOMAJARA.COM
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Operational Planning,

Meeting the Client & )
Budgeting & Contract

Receiving the Brief
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Drafting the Initial Proposal
& Obtaining Client Approval

Designing a Tailored Mood
Board & Gaining Client
Approval

Monthly Project
Progress Reports
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Executing the Project in Accordance
with the Approved Process



lgixn 39 Sl o

= Uj)l g jluil lgiixn sulgi Sjlop o0l waup g 5j2janlp

lgioen jLiiil Sl slgixn sulgi g b S)29 ylogbh wlul> S (glmjlu )
b sloppaily ) Igisn cojgi 9 595 (9309« cwlBie ol o 5jlposol wluds g5 “aup bl g 0jgp Sl puaes
(wledw : clodz| glmasuun sculwug) LLOUS mumlan sudgi (slp

Content Release Designing & Producing Visual Content Brainstorming Sessions

Reviewing Client Needs

Distributing content on the right platforms INncluding photography, videographny, Conducting team Idea sessions

(Wwebsite, soclal media, advertising) graphics, etc. to develop Innovative concepts

Defining Project Regquirements
& Drafting a Brief
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Performance Assessment Creating Written Content Creating a Creative Brief
Reviewing audience feedback and content Writing text for websites, soclal media, Choosing the e S Expanding the Brief Creatively

success using analytics and advertisements with the b -.. for the Content Team




A Mood Board is a visual tool that combines images, colors, and other inspirational elements
such as music, ambiance, and more to concisely convey the emotional atmosphere, general
style, andad vision of a project or brand.
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Graphic Design
The process of problem-solving and creating Vvisual
communication through typography, space, imagery, and color.

Videography and Editing

The goal is to present essential elements of your business
straightforwardly yet attractively, making them memorable and
unigue to your audience.

Photography & Retouching
Beautiful, high-quality images that appear on billboards,
product catalogs, commercial websites, and more.

3D, Motion Graphics & Animation

One of the most Iinfluential advertising media
worldwide, now widely used by businesses to better
showcase themselves.

Website Design & SEO
An excellent platform for globally presenting your ideas,
products, and services, accessible around the clock.

Virtual Tour

An advertising solution based on 360-degree displays
that simulate a visitor's presence in the environment,
capturing numerous detalils.
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Part of Abali dough, advertising campaignh design
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Studio Majara

We firmly believe that every brand possesses its own unigue identity, spirit, and r t IS our privilege to serve as a
trusted partner and advisor, creating a dynamic and reliable platformm where your ideas and aspirations can flourish
and transform into reality. Our mission Is to deliver tailored solutions that align with the aistinct characteristics of your
brand, enabling you to strengthen your unique position in the market and achieve greater goals.the country's

advertising industry by consulting and designing advertising egies Jding to customer needs.
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THANKS FOR YOUR ATTENTION
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We would be delighted if you visit our website and check out more of our portfolio

@ studiomajara.com
studiomajara




